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“It’s not hard to make decisions once you know what your core values are.”
- Roy E. Disney

Many small businesses start in a flurry and don’t take the time to sit down and
write out their guiding principles. This practice is ESSENTIAL to the strength and
vitality of a company’s growth, but it’s never too late to refine your brand’s core!
Even if you’ve already written a “mission” and “vision” statement, it’s still incredibly
valuable to revisit and reflect on the heartbeat of your work. Take the first steps
to defining your brand’s core philosophy by working through this brainstorming
guide. At the end, you should have a clear basis for structuring the core values of
your business.
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Set aside a few minutes to sit alone, pour a cup of tea, snuggle up and truly
reflect on the following questions. This will allow you to reconnect with the
heart of your work and empower your growth.

MISSION
Write your mission statement here for reference:

VISION
Write your vision statement here for reference:

“Success in life means living by your values.”
- Russ Harris

BRAND OVERVIEW
What do you offer?

To whom do you offer this?

Why do you offer this?
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?

BREAK IT DOWN

Why do you love your work? What motivates you to do your job?

How do you want your business to be perceived by others?

What are the key factors that make your brand truly unique and set you apart
from your competitors?

“Core values are powerful because they serve as reminder to
everyone inside the company.”
- Bastian Lehmann
Describe your business in 5 words:

What are the main goals of your business?

How do you want your clients to feel before, during, and after interacting with
your business?

What must happen in order for you to feel “successful” with your business?
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YOUR BRAND VALUES
Now that you’ve considered some of the core principles that lie at the foundation
of your business it should be clear which principles and values make up the
essence of your brand. Use the space below to write out your core values:

1.
2.
3.
4.
5.
6.
7.
Spending this time to think through the foundation of your brand is crucial to
every business strategy. This is a document that you can reference when making
every major move with your business because each step should align with these
values.

We’re all growing together...Let’s make it a conversation! Share your thoughts,
reflections, and insights with us!
Tag us in a post on social media (@dreamhousebrand) and use
#DreamMailProject.
Or touch base with us directly at info@dreamhouse.marketing
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